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Abstract

Milk contains several types of essential nutrient sources such as calcium, vitamin B2,

vitamin D; it is also a source of good quality protein, meaning it was selected for |

containing in food-based dietary guidelines and the food pyramid. However, most Thai
consumers have only known products from cow’s milk while foreigners have started to

be increasingly interested in consurhing "buffalo milk” particularly “Murrah Dairy Buffalos”
with their source of origin coming from India. It has been consumed for long time and is

more popular than cow milk or goat milk due to its higher nutrients and more

concentration when compared to cow milk. However, for Thais, very few consumer
groups have perceived such information along with the ancient attitudes of Thai people.
The objective of this study is therefore to study the factors and attitudes toward the |
consumption of ready to drink Murrah milk from 200 people of a sample group residing in -

Bangkok Metropolitan.

The findings of the results of the study were that most of the samples were |

females with 23-29 years of age, had an educational level of a Bachelor's degree,
Buddhist, single status, private company employee occupation, and 10,001-15,000 baht of

monthly income. They were informed that ready to drink Murrah milk is available to be

sold in Thai markets. The production factor had a high effect on the consumption of

ready to drink Murrah milk in the first three aspects including label availabilities identifying

reliable manufacture source and expiry date; new freshness; and availabilities of useful

nutrients for bodies. The price factor had a high effect on price being of an adequate
quality, moderate prices to promote drink testing, and cheaper prices than imported

ready to drink Murrah milk from abroad. The distribution channel factor had high levels of

effect on the availability for easy purchase, extensive distribution, home or office delivery
service availability, and convenient travelling to distributed stores with sufficient parking
lots. The marketing promotion factor had a high level effect on the first three aspects
including different media advertisings, special discounts if applying for membership, and

booth displays for drink testing in department stores or product exhibitions. According to

the attitudes toward the consumptions of ready to drink Murrah milk, there were high |

levels of agreements in the first three aspects including the belief that if people drink




Murrah milk, they would be “foolish like buffalos” were unrealistic; Murrah milk has more

calcium and protein than cow milk; and the tastes of Murrah milk was sweeter and more
tasty than cow milk.

The researcher has suggested that entrepreneurs should focus on the production of
ready to drink Murrah milk which must be of good quality, fresh, fresh Murrah milk-
utilized, and non-milk powder or water dilution. The producer identifications are required
for consumers' reliabilities and confidence. The small sizes of bottles should be available
for drink testing. Their price settings should be reasonable with their qualities without
taking being more advantageous toward consumers. The products should be marketed for
extensive distributions in the places where they will be available to be easily accessible
for consumers. In addition, there should be home or office delivery services, and booth or
corner arrangements to educate people about Murrah milk, creating perceptions of their
benefits and tastes of ready to drink Murrah milk. Besides that, the related public
agencies should promote right Murrah buffalo husbandries to farmers for good quality
Murrah dairy productions according to the market demands.

Keywords

Factors affecting consumption means marketing stimulants or incentives which
influence product or service buying or using decisions are created by marketers to
stimulate consumers' interests in products or services.

Ready to drink Murrah milk refers to buffalo milk that is contained in bottles and is
ready to drink, and is the milk derived from Murrah buffalos.

Attitude refers to the feelings, thoughts or beliefs affecting positive or negative
individual reactions towards individuals.
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