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ABSTRACT

This study had 3 objectives which aim to (1) study the decision making process of leasixig taxi
cars of taxi drivers in Bangkok Metropolitan area, (2) study the decision making of selection tax1 car
based on marketing mix étrategy, (3) study the problem of leasing taxi cars in Bangkok Meﬁoqoﬁmn
area. The population was taxi drivers in Bangkok Metropolitan area, Thailand. The sample sizje was
400 of taxi drivers. The questionnaire was used as a research instrument. The data were malyz%ed by
frequency, percentage, mean and S.D, and tesﬁng hypothesis by using t-test, F-test following by I.E.SD.

The study was found that (1) the problem awareness of taxi drivers was lacking of fund tjo buy
their own cars; they searched the information about renting the taxi cars from the recommendatiion of
friends; they evaluated the car mostly based on the product. The car must be clean and quite nevxil; they
made decision to rent the car within 3 days. They continuously rented the taxi car from the same; place
in long term; after leasing most of them felt satisfied. (2) Most of taxi drivers made decision to iselect
the taxi car by focusing on product, followed by place, price, and promotion respectively. (31) The
problem of renting taxi car was the high price of the rent. The income was lower because of th%e high
competition, traffic, and the passengers had more choices. The results of hypothesis testing foun?d that

\
the taxi drivers who had different characteristic had no significant different opinion abOl;lt the

marketing mix of taxi cars for rent in general, but different in detail. \
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