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Marketing Mix affecting Accommodation Decision of Backpacker Tourist Traveling in
Inner Rattanakosin Island
Researcher: Associate Professor Katanyu Hiransomboon

Assistant Professor Dr.Urasa Buatama

Administrative and Management College.King Mongkut Institute of Technology, Ladkrabang.

ABSTRACT

_ This research was to study the buying behavior and the level of marketing mix (7P) on the
accommodation service buying decision of backpacker tourists traveling in inner Rattanakosin
island. Data was collected by using questionnaires from 417 backpackers. The statistical method
used includes frequency, percentage, mean, standard deviation , one-way ANOVA analysis and
Chi-Square test for independent at significant level 0.05.

The results indicated that most backpackers were men, age 20-30 years old, worked as the
employees in private companies, bachelor degree, annual income was more than 10,000 to 50,000
US$ and came from Europe. Accommodation service buying behaviors included daily rental
expense was more than 10 to 20 USS, spent a week or less, prefer to stay in the reasonable price
guesthouse located nearby tourist site, make decision by themselves, make a reservation in
advance and get the information from website. The important levels of marketing mix ranking
respectively are 1) service personnel 2) physical evidence 3) accommodation service 4) channel
of contact 5) service process 6) marketing promotion and 7) rental price.

The different nationality of backpacker tourists had the different level of marketing mix in
rental price, physical evidence and service personnel. Age, nationality and accommodation budget
per day of backpacker related to a type of accommodation and check-in method. Annual income
related to a type of accommodation. Accommodation budget per day related to the selecting
reason. Occupation related to influencers in decision process and residing period related to check-

in method.
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