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Abstract

At present, e-commerce is very popular among entrepreneurs selling products and
services. However, e-commerce in Thailand has only gained a slight access to a market
segment teenagers aged 13-18 years old which constitutes the largest proportion of
internet users. Hence, the objective of this study is to investigate the factors and
demands of teenagers buying goods online. Data was collected through questionnaires.
The sample group consists of 400 teenagers aged 13-18 years old residing in Bangkok.

The results of the study revealed that most of the sample group was females aged
14-15 years old, currently studying in Mathayom 3 and Mathayom 2. Most of the sample
generally received daily in an amount of more than 100 Baht per day. They have never
purchased anything online because they had no need to buy anything and they had no
confidence in sellers. However, the sample group who used to buy products via the
internet purchased the products as they were cheap and online stores could provide rare
goods that were hard to find in other ordinary stores. This type of sample group preferred
to buy entertainment products and image products via the website www.shoping.co.th. In
each purchase, they ordered the products of less than or equal to 400 Baht which was
part of the accumulated allowances they received from their parents. They made the
payment for the products via ATM. The product factor and the distribution channel factor
had overall effects on the teenagers’ purchases at the much level while the price and
promotion factors had overall effects at the moderate level. Regarding the demands of
teenagers, it was found that they wanted the website to be easy and convenient for
ordering goods, to be fast for downloading, providing environmentally friendly products.

The suggestions for the study are that entrepreneurs should provide real and
detailed information for customers, based on customer confidence building and good
services—sellers can identify themselves. Also, entrepreneurs should develop eco-
friendly products as green e-commerce products. On the other hand, public sectors
should launch public relation campaigns, providing consumers with knowledge pertaining
to online shopping threats.

Keywords

Purchasing via the internet means the purchase of goods which buyers can shop and calculate
the payment online as well as make the payments through ATM, credit cards, or by other methods.

Teenagers means students aged 13-18 years old who have not reached a legal age as well as
have not earned their own living.

Factors mean something which influences and stimulates the buying decision of products




